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General Description 
 
The Marketing Specialist will work in a multi-agency team environment and will provide project-based assistance to the 
Chief Marketing Officer and to the Development and Marketing Teams. This position may develop strategic marketing 
solutions and communication/implementation plans to address business objectives and challenges. Duties include 
independent project work, particularly in efforts to engage with stakeholders, including but not limited to writing, design, 
strategy and execution. This requires strong written and verbal communication with donors, corporate sponsors, partners, 
the media and other identified stakeholders. Strong organizational and communication skills and ability to work 
independently are critical for this position. 
 
  

Essential Duties and Responsibilities 
 

 Requires in-depth professional knowledge and practical/applied expertise in own discipline and basic knowledge of 
related disciplines within the broader professional field. 

 Effectively lend marketing expertise while communicating organizational objectives, key messages and proper 
positioning to achieve business objectives. Must possess excellent project management skills, thought leadership and 
good verbal and written communication.  

 Build and sustain strong, effective relationships with peers, partners, donors and vendors. Foster collaboration to gain 
the necessary depth and understanding required to deliver effective marketing and communications. Must be able to 
discern appropriate requests from those that do not fit within scope of work or organizational strategy and objectives. 

 Assist with content creation and communications to key stakeholders through all media channels, including, but not 
limited to, digital, print, advertising and media relations. 

 Support the Chief Marketing Officer with press releases and media requests. 

 Understand, maintain and enforce Brand Standards. 

 Works independently, receives minimal guidance. 
 

 

Qualifications and Skills 
 

 Bachelor's degree from an accredited university or equivalent experience required. 

 Minimum of five years related experience such as marketing, communications, public relations, agency or related field 
required. 

 Strong communication and interpersonal skills required.  

 Strong digital and news media experience preferred. 

 Must possess good organizational skills and have the ability to simultaneously manage multiple projects and tasks. 

 Advanced level proficiency with MS Office Suite. 

 Proficient with Adobe Creative Suite preferred. 

 Knowledge of The Raiser’s Edge preferred. 

 Individual should be creative, resourceful, detail-oriented, and flexible, possessing a positive attitude, tact, good 
judgment, cultural sensitivity, and the ability to work well as a team member with staff, community professionals, and 
volunteers. 



 Individual should ensure accuracy and confidentiality in all work. 

 Must demonstrate/live our organization’s core values: put the child first in all that we do, operate as a seamless team, 
work with a servant’s heart. 


